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Introduction

The Licensing International Expo 9 Style Guide introduces
elements of visual identity and demonstrates proper application.
Consistency and precision of usage will be essential in clearly,
concisely and effectively promoting the show.
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The Primary Logo

Conveying authority and enterprise, the Licensing International
Expo 9 logo is a combination of sans-serif typography and a
parallelogram. The parallelogram is rotated 15 degrees, inside of
which a glyph of the number “9” is depicted by positive space.
Only the following approved logos and colors are to be used, and
only exactly as shown.

Expo Green

PANTONE 390

CMYK: 22C OM 100Y 8K
RGB: R 192 G 208 B 42
HEX#: CODO2A

International Expo )
International

Expo Grey 1

CMYK: OC OM 0Y 67K
RGB: R 106 G 106 B 106
HEX#: 6AGAGA

Expo

Expo Blue

PANTONE 655

CMYK: 100C 68M 0Y 52K
RGB: R 33 G 44 B 85
HEX#: 212C55

Expo Grey 2

CMYK: OC OM 0Y 62K
RGB: R119G 119B 119
HEX#: 777777
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Black & White Usage

The Licensing International Expo logo should, wherever possible,
be full-color. It may, however, be displayed as shown below.

ONE COLOR

If the logo is one
color, only black, Expo

LI EN I N . Green and Expo Blue
may be used.

International Expo

GREYSCALE 34%

90% ‘ When display the
(]

logo in greyscale,

\
values must match
those indicated.
International Expo

\ \
67% 62%

COLOR REVERSE

If the logo is reversed,
only black, Expo

. Green and Expo Blue
LICENSING oy b o

International Expo

If one color, the logo may not be
displayed with a secondary color.
Only black may be used.
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Clear Spacing

Each side of the Licensing International Expo logo must have

g,

a margin at least as wide as indicated below. Use the “x” in
“Expo” for correct measurement: place it side-to-side for right
and left margins, and end-to-end for top and bottom margins.

left side of rhombus = 1 x height

LICENSING

International Expo

LICENSING

International Expo

top of rhombus = 1 x height

right side of rhombus =
4 x heights

bottom of rhombus = 2 x height




Typography

The Licensing International Expo logo’s typeface is Helvetica
Neue. Use this typeface and its indicated variations in print and
web materials. Arial may be substituted if Helvetica Neue is not
available for use.

Helvetica Neue

ABCDEFGHIJKLMNOPQRST
UVWXYZabcdefghijklmnopgq
rstuvwxyz0123456789

Helvetica Neue Light Helvetica Neue Regular Helvetica Neue Bold

A a A a A a

Helvetica Neue is available
from the Cleveland marketing
and Duluth design teams.
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Incorrect Logo Usage

The logo must not be modified or enhanced in a way not authorized

in this guide. Likely misuses include the six shown below.

1 Never add drop shadows to the logo.

g
0

2 Use only the reverse logo on a black background.

3 Never separate the logo’s components.

International Expo

4 Never distort the logo’s proportions.

5 Never superimpose the logo on an image.

Ll

6 Never display the logo as a three-dimensional image.

mnlimﬂmo
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Logo with Tagline and Dates

No information regarding the show, when included with the logo,
is to alter the formation of the logo itself. Either the tagline or
show dates may be included in the same logo display; not both.

PRIMARY

Wherever space allows, the tagline or show dates
should be placed to the right of the logo as shown.

World's Brand &

L I C E N s I N G Property Marketplace

International Expo

JUNE 2-4 2009

Mandalay Bay Convention Center
LICENSING HhsEeRs

International Expo

Expo Accent Blue

PANTONE 655

CMYK: 100C 68M 0Y 52K
RGB: R 33 G 44 B 85
HEX#: 212C55

ALTERNATE

If horizontal space is limited, the tagline or show dates
may be positioned underneath the typography, in the
indicated color, as shown.

LICENSING

International Expo

World's Brand &
Property Marketplace

LICENSING

International Expo

JUNE 2-4 2009
Mandalay Bay Convention Center
LAS VEGAS




