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Industry thought leaders agree...

Licensing Expo helps us meet our goals from a
marketing standpoint, brand awareness, just being a
part of this community, being able to network with
other leaders of licensing, and certainly from a business
development standpoint. We meet a lot of quality leads,
mostly from being scheduled in advance but there are a
lot of great walk ins too. ”

Michael Stone,
co-founder Beanstalk

The quality of our meetings has been terrific. More international
than ever which is incredibly important and the majority of
people who are coming are very qualified visitors. ’,

Nick Woodhouse,
President and CMO Authentic Brands Group (ABG)

Our experience getting setup here at the Licensing Expo
was second to none. The Licensing Expo is a world class
team and we look forward to coming back next year. ”

Drake Sutton-Shearer,
CEO, PRUHBTD

efits of Digital Transformation, Equipment
~ Financing, The Future of Work and Other Things
~ Entrepreneurs Need to Know
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11 PIECES OF COVERAGE

B Meet the Licensing's 40 Under 40 with License Global's
Annual "The Influentials” Report

B The Global Licensing Group and National Retail Federation Collaboration
to Deliver Licensing Insights for Retailers at NRF 2019: Retail's Big Show

B Licensing Expo 2019 Announces New Exhibitors Reflecting
Growing Property Categories in the Licensing Industry

B Licensing Expo 2019 Announces Alliance with Prghbtd
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The p destination for cannabis news & views
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B Licensing Expo and InventHelp Collaboration Announces
'Pitch the Brands' during Licensing Week 2019

smallbizdaily T newKerala.com
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B License Global Announces the 2019 Leading Licensees Spanning
All Categories, from Toys to Consumables, Apparel and Beauty

DIGIDAY

B Licensing Expo Keynote Features Retail Innovator Rachel Shechtman

Licensing.biz

B Top International Brands Choose Licensing Expo 2019

B Magic Wheelchair, Monster City to Reveal One-of-a-Kind
Creation at Licensing Expo

a N b/\/ledia, Inc. P ‘OPFUELYDURFANDDM

B Licensing Expo Reinforces Its Value Across All
Property Categories with 2019 Results
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local Las Vegas TV viewers
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