{LIOENSING
:EXPO 2021

LICENSING EXPO
VIRTUAL
SALES BROCHURE




:LIOENSING
:EXPO 2021

CONNECTING THE GLOBAL LICENSING INDUSTRY ONLINE

12 JULY - 15 AUG m 24 AUG - 26 AUG 27 AUG - 30 NOV
EE—— | | I ] ] 0669 DD0e® 90000

PLAN YOUR VISIT

Online platform opens
Exhibitor previews

Schedule meetings

Search the exhibitor list, find
new properties, schedule
meetings and build your diary
in advance

ON-DEMAND
CONTENT

Online platform remains open

Seminar content available to
watch on-demand

Continue to schedule
meetings

ONLINE EVENT
3 days of networking, deal
making and inspiration

Live keynotes and digital
brand roadshows

POST-EVENT

Online platform remains open

Watch seminar content
on-demand

Watch more than 30
on-demand sesssions including
Licensing University, spotlights

on growth categories and
retailer-specfic trends and
advice.

Browse virtual booths, search
for new properties, attend
online meetings, watch live

content.

Attend local in-person social
events

Enjoy all content on-demand
for three months after the
event ends

© Informa Markets 2021. All Rights Reserved. This'material is confidential and proprietary to the Global Licensing Group.

:LICENSING

:EXPO 2021




LICENSING EXPO VIRTUAL OVERVIEW

IP DISCOVERY & SECURING

D

Exhibitors - thousands of
IPs available for license
across all industry categories

Digital Brand Roadshows
broadcast LIVE to showcase
upcoming IPs and brands

Matchmaking Concierge
Service offered to all
exhibitors & VIP attendees

to improve meeting quality

Improved platform experience

100% focused on IP discovery and
connections

EDUCATIONAL CONTENT
FOCUSED ON TRENDS & IPS

World-renowned keynotes
on each day of the event

On-demand education
sessions on the industry’s
latest trends

Licensing International’s
Licensing University
educating newcomers
about the benefits of

Sustainability clinics with
renowned experts

License This! Competition
launching at Expo to
introduce new IPs to the

ONLINE & IN-PERSON

A TAILORED RETAIL

3 © Informa Markets 2021. All Rights Reserved. Thisaterial is confidential a %roprietary to the Global Licensing Group.
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DAILY EVENT TIME AND SCHEDULE

_

Platform open 7am ET / 4am PT 7am ET / 4am PT 7am ET / 4am PT
Keynote 11lam ET / 8am PT 11lam ET / 8am PT 11lam ET / 8am PT
Roadshow #1 3pm ET / 12pm PT 2pm ET / 11am PT 2pm ET / 11am PT
Roadshow #2 6pm ET / 3pm PT 6pm ET / 3pm PT 6pm ET /3 pm PT
Platform close 9pm ET / 6pm PT 9pm ET / 6pm PT 9pm ET / 6pm PT

Licensing International
Other events Excellence Awards

12pm ET / 9am PT

In-Person Socials
7pm NYC (ET) | 7pm LA (PT)
| 7pm London (BST)

:LICENSING
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FESTIVAL or
LICENSING

EAG / LICENSING
LI©EQ|§ING >\\mmnmum

6 - 29 OCTOBER 2020 G

& B]

My Schedule Exhibilor Booths

12 JULY - 15 AUG

My Event Plan Day 1

00000 o Notavaable

© Wed 7 Oct 2020

PLAN YOUR VISIT Snssoams

© Wed 14 Oct 2020

Online platform opens

© Thu 15 Oct 2020

Exhibitor previews

™
‘ ‘ ‘ \‘ ‘ c u m D Iy Share my business card with CAPCOM USA

Schedule meetings Fueled by Octane

Search For Meetings CAPCOM USA

United States of America

jutor of nteractive ententainment for game consoles, PCs, handheld and wireless devices. Founcded In 1983, the company has created hundreds of games including groundbreaking

Ry Ace Attomey®, Mega Man® and Devil May Cry®. Capcom maintalr perations in the UK, France, Germany, Tokyo, Tamwan, USA, Canada, Hong Kong and Korea, with corporate
Z. Auto Suggestions Q Search pesuares focatag n O

adquarters located in Osa

Search the exhibitor list, find

ir and Resident Evil are either registered trademarks or trademarks
| am looking for Al other marks are the property of their respe:

Co., Ltd.. in the U.S. or other countries. Streat Fighter is a registered trademark of Capcom U.S.A.. Inc.
ovmers.

new [)'IIIIKZ'HYTIH" schequie

atinac and e BV 2l ™2 v > . o - " o . o M
meetings and build your diary I Advertising / Marketing ] I Distributor / Wholesaler ] l Government Office / International Consulate ‘ [ Licensing Agent l

v
L 00
In aavance htto:www.cancom.com | hitns:) www.capcom europs.com/

v Licensor/Brand Owner / Property Owner Manufacturer / Licensee l l Professional Services Consulting | | Retail l D
Retail (Online Only)
h li latf ill
The online platform wi

open for exhibitors on 21
B Attending
June, three weeks prior to
-
attendee opening

:LICENSING
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ON-DEMAND
CONTENT

Online platform remains open

Seminar content available to
watch on-demand

Continue to schedule
meetings

Watch more than 30
on-demand sesssions including
Licensing University, spotlights

on growth categories and
retailer-specfic trends and
advice

© Mon, 2Nov 09:56 @) Matthiou Battini =

FESTIVAL or
LIGENSING - .,

LIGENSING >< h'frffﬁlnnﬁnun LICENSE

6 - 29 OCTOBER 2020 GROUP

=S

My Schodule xhibd ot y Hours Community

Live Stage

sponsored by

Keynotes and live sponsored sessions can be viewed by cicking the ‘Live Sessions’ tab per region. To watch on-demand or Licensing International sessions, please click on the tabs labelled ‘On-Demand” and “Licensing International

To watch Happy Hours, Community & Wellbeing or Retail content, please click ‘H

LIVE SESSIONS . EUROPE LIVE SESSIONS - ASIA LIVE SESSIONS . AMERICA! a :‘ = “ c 0 m Iy

LIVE SESSIONS - Fue\ed b\/ ‘Octane
Search For Meetings

LIVE BRAND 2. Auto Suggestions Q Search
LIVE KEYNOTE SESSION

U ENSNG

1 am looking for

Re-affirming Purpose through CAA-GBG Brand Sizzle I Advertising / Marketing l [ Distributor / Wholesaler l I Government Office / International Consulate l l Licensing Agent l

Positivity, Creativity and Live Stage

Connection R
T i v Licensor/ Brand Owner / Property Owner Manufacturer / Licensee ] [ Professional Services Consulting ‘ | Retail ‘
Retail (Online Only)
who are interested in and represent

Attending

:LICENSING
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24 AUG - 26 AUG

BOOK MEETINGS

EXHIBITOR
LICENSOR ! BRAND OWNER 4
PROPERTY OWNER

EXHIBITOR
LICENSOR ! BRAND OWNER 4
PROPERTY OWNER

EXHIBITOR
LICENSOR ! BRAND OWNER 4
PROPERTY OWNER

EXHIBITOR
LICENSOR ! BRAND OWNER 4
PROPERTY OWNER

w

ADAM VINCENT-GARLAND HANNAH MCFARLANE RO8 GOODCHILD JESS HOUSTON
CATEGORY MANAGER - DIGITAL LICENSING AND MARKETING COMMERCIAL DIRECTOR CATEGORY MANAGER - HE
GAMES, TOYS & GIFT COORDINATOR AARDMAN PUBLISHING AND SOFT LINES
SALES & MARKETING SAl AND MARKETING ﬂ AARDMAN
AARDMAN AARDMAN —~
(B3] Snare my business car win AARDMAN '_,—a g [
AARDMAN
| &
»
»

e et oy s vem e T 00 050

I-K‘x"s—.-m5 ODUCT SHOWCASE

e

Browse virtual booths, search
for new properties, attend
online meetings, watch live

content.

s

Shaun the Sheep Wallace & Gromit Morph

Attend local in-person social
events

IP/ Brand IP / Brand IP / Brand

&Link B Brochure &Link B Brochure
o . . . . m m - @Q -
Online meetings dlrec.tly happgmng on the platform. A s e
« Upto 8 people participating in the same meeting [y e Y —Y Y~
« A dedicated team to help you if you face issues or have a question e T eTm———

*+ A concierge service available to help secure the exact meetings you require

:LICENSING
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LIGENSING

e 0954 (0D Mathios Rtis =
6 - 29 OCTOBER 2020

LICE! élNG >’/ LICENSING

FESTIVAL o
"LICENSE LIGENSING
\ INTERNATIONAL LIGENSE ——

6

O won 20w 0936 ) Matvew Batims =

29 OCTOBER 2020

LIGENSING

\\7 LICENSING

// INTERNATIONAL LIGENSE
Exhibitor Directory

Click o1 the cxnbatar loga 1o viow i virtual Boof You an v “dop-in” miesngs with exdvbitoes has sy “Onling Naw

 Recommended Exhibitars

W By Categery

(@) Brewss Exhibiter Bootns

@ IFs | Brands. @ Products.
4 B L DEEGHIZIKLMNNGQQE

POST-EVENT Ba ¥ e
Online platform remains open

ACAMAR I“I

. FILMS o, BIZERD
AMGI Animation Stugios

Acamar Films
United States of Amenca

<5l Sarvices

Live Stage

sponsored by
E S I UYWXYXYZZ

o Uroe Sssionns B par rwen To walch Gn-urmsnd 0 Liowrsing Inlsensdisres suss oy, phesss cick on The latss lsbebed “On-Dumsne i Lcensing hisimalons
o wanch Hagpy Hous, Cemmunity & Walbaing or Ratal cantent, please clck ‘Hapgy Hours

Commenty” or “Ratall In the man meny navigaton
LIVE SESSIONS - ASIA LIVE SESSIONS - AMERICAS

ON.DEMAND SESSIONS

LIVE SESSIONS - EUROPE
AARDMAN

Watch seminar content

Activision Blizzard Alchemy England
Unitee Kingsom Chira
on-demand

LICENSING INTERNATIONAL SESSIONS.
LIVE SESSIONS - EUROPE
United Kingeom

LIVE KEYNOTE

LIVE BRAND

LIVE BRAND
SESSION

LIVE BRAND
SESSION SESSION
Re-affirméng Purpose through
Enjoy all content on-demand

Positivity, Creatwvity and
Connection

Chupa Chups - The Secret to

CAA-GBG Brand Sizzle

for three months after the

o
event ends

+ e0ne: Fusing
s Together
Y T

VisseVasse AnnStyle (RedCube) BIG-Bobby-Car Carnegie Hall
1P /Brand 1P /Brand 1P /Brand 1P /Brand
At VISSEVASSE we Gesign visual storles The ‘ANN STYLE' character speaks for the 20 mitlion s0id since 1972 and 95% brand Since its opening In New York City in 1491,
With no beginning or ending. It is up to you trend leaders in all elements inchuding swaremess in Cermany make the BIG Bobby Carnegie Hall has hosted the finest artists
10 imbue cur Images with thoughts, fashion hobbies. preference. lifestyle. and Car 8 cult object. A brand where quality FODresenting & vast range of music with
feelings and memaories Perhaps you are feelings "ANN STYLE possesses the ty first A per offered et hatl
reminded of long summers and happy elements that are proper to this = ‘wide variety of licensed products based on rencwned for its unparalieled acoustics
SlUnk  ©OVideo BBrechure Slnk  OVideo BBrechure & Lok & Llink
8 © Informa Markets 2021. All Rights,Reserved. Thistnaterial is confidentiz
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LE 2019 OVERVIEW

REGISTRATIONS BY BUSINESS TYPE

Manufacturer/Licensee/
Wholesaler/Distributor/Importer

Licensor/Brand

-
-

Government Office/
International
Consulate
1% ..
Professional
Services

7%

Distributor/Wholesaler

3%

~~

Licensing Agent/ // . Retailer

Consultant . 9%
o Advertising/
10% ... 8%

© Informa Markets 2021. All Rights Reserved. This'material is confidential and proprietary to the Global Licensing Group.

Owner/Property Owner

100+ COUNTRIES

Represented by registered attendees

TOP 10 COUNTRIES:
United States
United Kingdom
Canada

China

Mexico

Brazil

Japan

Australia
Republic of Korea
Germany

“Being at the show allows us to connect with people from all over the world. There’s always
something to learn from both licensees and licensors, connect with different industries, and see

where the trends are going. Licensing Expo helps me get the right contacts and actually meet
people that make the deals.” Attendee Testimonial - Daniel Thomas, Rocking Athletic Wear

:LICENSING

:EXPO 2021




FESTIVAL or
FOL 2020 OVERVIEW LIOENSING

ATTENDEE 3’579 | . ATTENDEES INCLUDED:
HIGHLIGHTS e caLzevona  Walmart Y 12, O o o+

AMERIXCAN EAGLE

8,200"‘ 110 ® ) CHILY'S  SELFRIDGES content views

Carrefour

otal attendance countries in attendance
rotalat fries naftende PULLKBEAR P RIMARK © 207

target

61% 6,923 Danilo  PITIERY BARN  &:Coiejngess exhibiting companies

attendee engagement meetings booked | | 8 O’O OO'I'

Licensees Licensors Agents

Professional | Advertising
Services Marketing

30% 24% 12% 9% 8% Virtual booth views

“Our experience at Festival of Licensing was invaluable - the deals signed, connections made and education offered far
exceeded expectations. We are thrilled to be walking away with newfound relationships with qualified licensees that we would
otherwise not have had the chance to speak with and look forward to exciting developments for our brands that are a direct
result of exhibiting at Festival of Licensing.” Exhibitor Testimonial - Carol Janet, CEO of Design Plus
average views per booth
“The FOL has been brilliant, I've been able to reconnect with so many people and meet new ones too, all from the comfort of
my own home! The systems have been flawless, and the meetings have run like clockwork.” Attendee Testimonial - Emily
Aldridge, Licensing Director at Abysse Corp

:LICENSING

|—
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EXHIBITING
OPPORTUNITIES




EXHIBITING AT LICENSING EXPO

BOOK MEETNGS

EXHIBITOR o
AMD OWNER
WNER

CATEGORY NAGER - HE
PUBLISHING AND SOFT LINES

LICENSING AND
COORDINA AARDMAN

ER - DIGITAL

- AARDMAN
L s
(1] (] o o
[ Gweee | . . |
»
AARDMAN
ep—
N PRODUCT SHOWCASE
)
mosg
ovono
MR Awwa 449790 TV

DMBTOR VIDEOS

. O

Shaun the Sheep

Wallace & Gromit Morph
P/ Brand P/ Brang 1P/ Brang
4G
Fiom Bocnere Siex  BBroshure AT 1

e = = [ e )]

— [ e } D D OO
OO/ OO O D
A G, ge—— " ANV, ——— v & o e X pe—

www.licensingexpo.com

ONLINE SHOWCASE /
VIRTUAL BOOTH INCLUDES:

* Company Name, Logo &
Description

* Address

« Website, Email & Social
Networks

* Interactive Canvas Image
(Static Image, Carousel or 3D
Virtual Booth)

+ Unlimited # of IP/products &
services on display

* Drop-in meetings on live event
days

+ Upto3videos

» Access to matchmaking
meetings service with
unlimited inbound and
outbound connections

+ Ability to search and filter
across all event attendees

+ Connection recommendations
based on matching interests

* Inclusion in exhibitor and brand
directory

* Access to booth leads and
analytics in exhibitor zone




www.licensingexpo.com

Acamar Films

Acamar Films is an i in Camden. London, which produces. distributes, markets and licenses its d g pre-school series Bing. The
company was founded in 2005 to create and produce film and television projects to “move and delight audiences worldwide”. Its CEO Mikael Shields has over 30 years’ experience and an international reputation for
ying, 3 and a wide range of hit film and television projects including Nick Park's Oscar winning Wallace & Gromit. the global phenomenon that is Pingu, BAFTA winning Hilltop
Hospital, the multi d winning and Aardi Animation’s Rex The Runt. Other projects include Noddy, Funny Bones, Operavox. The Animals of Farthing Wood, Narnia, The Borrowers, Pond Life and LAVA
LAVA. Mikael has led muliti-award-winning creative teams in senior roles at the BBC, EVA Entertainment. Pearson Television, Atom Films, Ealing Studios and now at Acamar Films. Visit us at www.acamarfilms.com

rnne

asmodee

ENTERTAINMENT

’
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EXHIBITING PACKAGES

Platform Access v v
Showcase Page v v
Online Tier 1 Y
nline Tier
$3500
Online Tier 2 Y
nline Tier
$5000
Online Tier 3
Online Tier 4
Concierge Service Included Included
Keynotes, On-Demand v v

Seminars Content Access

Licensing University

jonal ional
T (Optional Upgrade) (Optional Upgrade)

www.licensingexpo.com

$6500

Included

(Optional Upgrade)

v
$7500

Included

(Optional Upgrade)

Please note
that the # of
booth
personnel
includes
agents acting
on your
behalf and
attending
meetings
with or for
you.

Please also
note that the
# of booth
personnel is
directly
attributable
to the #s of
meetings
each
exhibiting
company
may have.




SPONSORSHIP &
MARKETING
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MATCHMAKING SPONSOR

PRE-EVENT DELIVERABLES:

= Refine results Company name or keyword  Q

AN N * Logo in footer of all Licensing Expo Virtual attendee emails. Listed as Platinum
ADVERTISING / WARKETING Sponsor
* Logoin Licensing Expo Virtual adverts. Listed as Platinum Sponsor
* Logo and 50-word profile on Licensing Expo Virtual website sponsor page. Listed as
Platinum Sponsor
U LIoENeING * Logo on Licensing Expo Virtual matchmaking website page. Listed as Matchmaking
CREATIVE EXECUTIVE INFORMA S ponsor.
i * Ixinterview conducted by License Global editor and hosted on licenseglobal.com
+ 2 xsocial media posts across Licensing Expo + License Global channels
+ Opportunity to provide quote for any press releases specifically discussing
Matchmaking
* Priority inclusion in Licensing Expo Virtual media day
D IBRHIMEOEMEN T DIEEPSEFARLIES: message featured in all Matchmaking email alerts
E"”“TOR :—Bpa%-ng—baﬁmer—st-np-added—te-feeter of any video guides produced for exhibitors &
7 - pHgOdaes betrisersdary taherakgdhe proputed Hredrwteb malkiacrsestier)s section
: of the virtual platform
* Search category advert to be placed within matchmaking search pages. Advert to
REPRESENTATIVE DEVELOPER appear within ALL category search results (on rotation with specific category
PROGRAM MANAGER EESTIVAL OF LICENSING - AMERICAS SpOhSO I’S)
INFORMA
» Static banner advert placed within online meetings video portal (will appear at the
top of the screen for every meeting that takes places within portal)
* Matchmaking concierge service
* Sponsor will receive a post-sponsorship report including the following:
o id o o » Total number of placements for the sponsor logo + sponsored by message
(email + website + collateral + meeting bookings page)
* Number of impressions per placement

EXHIBITOR e
ICENSOR / BRAND . OWNER ¥
PROPERTY QWNER

EXHIBITOR {k
LICENSOR /'BRAND. OWNER ¥

omply’

Fueled by Cctane

Your Licensing Business
Anytime. Anywhere.

Book a meeting
MANAGER

FESTIVAL OF LICENSING - EUROPE

ERSTIVAL OF LICENSING - EUROPE Licensig Enterprise Software
FESTIVAL o trusted by mofe leading brands.
LICENSING

SEND INVITE

EXHIBITOR

EXHIBITOR e

ADVERTISING [/ MARKETING >

SEND INVITE

SEND INVITE

www.licensingexpo.com




REGISTRATION SPONSOR

FESTIVAL o
LIGENSING

REGISTRATION CONFIRMED

Dear First_Namet ,

Your registration for Festival of Licensing is now confirmed. We lock forward
you to the largest licensing event of 2020. Your registration key is

When: §-20th Octoter 2020 - Add to calendar
Access the event: This is a virtual event. You will receive an email vithin &
login and sefup your profile Please lock-out for an email from folfeventnet
you may need fo check your spam foldsr. Onoe complete, you an acoess 3
the platform pre-show

if you experience any issuss, please contadt folfBieventnetuorking com
To make sure that you get the most out of the event, we advise that yor

- Secure mestings and build new connections or mast existing partrers
Matchmaking Service

+ Sty up to date with the latest updates and speaker announcements t
#FestivalofLicensing on social media or by visiting What's On

+ If you wish to take part in 3l three weeks or change your weeks of pa
an do this from within the piatform — simply login, edi your profile ar
weeks of interest to you

If you have any questions or issues, please visit our FAQs page for more it
get in touch with us 3t festivaloflicensinges@informa.com.

Wk ook forward to seeing you there

The Festival of Licensing Team

Sponsored by:

‘82 YounGTOYS

FESTIVAL or
LIGENSING

6-29 OCTOBER 2020 UZENSING i

Closed

Regisvation s10pped for Festial of Licensing 2020

Represented by Youngtoys

‘K2 YouNG TOYS

For any [530e% 7 QUASTIONS B0OWE YOUT regITATON. phease CONCACT f

Plaaze note that exhibizor and Bress repistrations are handied sesarately

By Proceading 10 the Next PAEE YTUr CONTACT Catals and Sther data supplied by you at th
system

Sreuie

2 will be recained By our registration

SIC0PET Of INTECrUDIEd yOU My reCEive & IImited number of emals from the system with a link o take

here you exited.
mplete the registration process you will not receive any further communications from informa Markets

foliowing the event uniess you have previously given your permission for marketing

¥ f Oin

FESTIVAL OF LICENSING BROUGHT TO YOU BY:

S 7 LICENSING
LICENSING D ifchuationne

www.licensingexpo.com

PRE-EVENT DELIVERABLES:

Logo in footer of all Licensing Expo Virtual attendee emails. Listed as Platinum
Sponsor

Logo in Licensing Expo Virtual print adverts Listed as Platinum Sponsor

Logo and 50-word profile on Licensing Expo Virtual website sponsor page. Listed as
Platinum Sponsor

1x interview conducted by License Global editor and hosted on licenseglobal.com

2 x social media posts across Licensing Expo + License Global channels

Mention in any press releases distributed as part of Licensing Expo Virtual

Priority inclusion in Licensing Expo Virtual media day

Sponsor logo on the online registration page (homepage)

Sponsor logo on the registration confirmation page

Sponsor logo and 50-word profile on the registration confirmation email

Branding banner strip added to footer of video guides produced for exhibitors &
attendees helping them to make the most out of the event. Videos will be hosted on
Licensing Expo Virtual website and within Licensing Expo Virtual online event

DHURIDIGn ENEENGE R ELAY ERMBLIIEShaking Service will not contain logo and banner

strip:
» Featured exhibitor profile within exhibitor directory and matchmaking search
* Matchmaking concierge service




CONTEININSPONSORSHIP

POLL QaA

Ad Space S DEMO [EXPO

system development hold for the
yaur thinking wnd servioe Industry in the USA?
opportunity

Q&A

Exampka qasticn nem.

[ —

n finished
Exarnpim qwatie: e

Example questior fam

£3 DOWNLOAD Saeninn Rners oo Poece e o

WIATCH NEXT
B
b e P e 390

www.licensingexpo.com




SPONSOR LICENSING EXPO VIRTUAL'S RETAIL PROGRAMME - EXCLUSIVELY FOR PARTICIPATING RETAILERS OFFERING TRENDS

) Sunday 12 Jan
© 08:30 (GMT)
30 minutes

ON DEMAND

Session
Sponsor logo

) Sunday 12 Jan
© 08:30 (GMT)
30 minutes

www.licensingexpo.com

Conference Sessions

Fire Safety Health & Satety Secuity  SmanBuikngs  Workplace Welbeing

Digital Futures for Success

The new curriculum has the international context flowing through all Areas of
Learning and Exp: and global citi; skills and values
are visible throughout the Framework.

CCCCS
(= O

Digital Futures for Success

The new curriculum has the international context flowing through all Areas of
Learning and Experience, and global citizenship understanding, skills and values
are visible throughout the Framework.

ceeee

PRE-EVENT DELIVERABLES:

* Logo in footer of all Licensing Expo Virtual attendee emails. Listed as Platinum
Sponsor

* Logoin Licensing Expo Virtual print adverts Listed as Platinum Sponsor

* Logo and 50-word profile on Licensing Expo Virtual website sponsor page. Listed as
Platinum Sponsor

* Ixinterview conducted by License Global editor and hosted on licenseglobal.com

+ 2 xsocial media. Social media posts to be on Twitter, Facebook & Instagram across
Licensing Expo + License Global

* Mention in any press releases distributed as part of Licensing Expo Virtual.

* Priority inclusion in Licensing Expo Virtual media day

bé)ﬁ)portunia/ to provide quote for any press releases written to promote Licensing

PG RMENRERF PIYERABAES!

» Featured exhibitor profile within exhibitor directory and matchmaking search

* Matchmaking concierge service

+ 30 second video advert to be played before all retailer on-demand education sessions

+ Static banner adverts (3 x display adverts; leaderboard & 2 x rectangles) on display for
all retailer on-demand education sessions

» Opportunity to provide 1 x retail expert to help run 121 retailer clinics*

*Retailer clinics are 121 appts specifically for retail attendees that can be booked
through the online meetings portal. Retail experts must volunteer a minimum of 2
hours (4 x 30 minute clinics) or a maximum of 6 hours (12 x 30 minute clinics) to hold
clinics. Experts cannot choose which retailers they advise and they can split time across
each event day or during one day only




SPONSOR LICENSING EXPO VIRTUAL KEYNOTES & ON-DEMAND SEMINAR CONTENT* - $23,000

(2 Sunday 12 Jan
© 08:30 (GMT)
30 minutes

ON DEMAND

Session
Sponsor logo

{4 Sunday 12 Jan
© 08:30 (GMT)
30 minutes

www.licensingexpo.com

Conference Sessions

Fire Safety Health & Sadety Security Smant Buikdngs Workplace Welbeng

. < Digital Futures for Success

The new curriculum has the international context flowing through all Areas of
Learning and Exp: and global citi; skills and values
are visible throughout the Framework.

CCCCS
(= O

Digital Futures for Success

The new curriculum has the international context flowing through all Areas of
Learning and Experience, and global citizenship understanding, skills and values
are visible throughout the Framework.

ceeee

PRE-EVENT DELIVERABLES:

* Logoin footer of all Licensing Expo Virtual attendee emails. Listed as Platinum
Sponsor

* Logoin Licensing Expo Virtual print adverts Listed as Platinum Sponsor

* Logo and 50-word profile on Licensing Expo Virtual website sponsor page. Listed as
Platinum Sponsor

* Ix interview conducted by License Global editor and hosted on licenseglobal.com

» 2 xsocial media. Social media posts to be on Twitter, Facebook & Instagram across
Licensing Expo + License Global

* Mention in any press releases distributed as part of Licensing Expo Virtual.

* Priority inclusion in Licensing Expo Virtual media day

+ Opportunity to provide quote for any press releases written to promote Licensing

Expo Virtual Keynotes or on-demand seminar content
DURING EVENT DELIVERABLES:

» Featured exhibitor profile within exhibitor directory and matchmaking search

* Matchmaking concierge service

* 30 second pre-roll advert to be played prior to all live keynotes and on-demand
seminar content. Advert to be shown during entire on-demand period pre, during
and post show (14 weeks). Please note live keynotes will convert to on-demand
content shortly after broadcast.

+ Static banner adverts (3 x display adverts; leaderboard & 2 x rectangles) on display for
all live keynotes and on-demand seminar content

*please note this sponsorship does not include Licensing University or retailer-specific
sessions taking place as part of Licensing Expo Virtual




SPONSOR LICENSING UNIVERSITY | HOME TO LICENSING INTERNATIONAL'S STELLAR CONTENT PROGRAMME FOR THOSE NEW

(2 Sunday 12 Jan
© 08:30 (GMT)
30 minutes

ON DEMAND

Session
Sponsor logo

{4 Sunday 12 Jan
© 08:30 (GMT)
30 minutes

www.licensingexpo.com

Conference Sessions

Fire Safety Health & Sadety Security Smant Buikdngs Workplace Welbeng

. < Digital Futures for Success

The new curriculum has the international context flowing through all Areas of
Learning and Exp: and global citi; skills and values
are visible throughout the Framework.

CCCCS
(= O

Digital Futures for Success

The new curriculum has the international context flowing through all Areas of
Learning and Experience, and global citizenship understanding, skills and values
are visible throughout the Framework.
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PRE-EVENT DELIVERABLES:

* Logoin footer of all Licensing Expo Virtual attendee emails. Listed as Platinum
Sponsor

* Logoin Licensing Expo Virtual print adverts Listed as Platinum Sponsor

* Logo and 50-word profile on Licensing Expo Virtual website sponsor page. Listed as
Platinum Sponsor

* Ix interview conducted by License Global editor and hosted on licenseglobal.com

» 2 xsocial media. Social media posts to be on Twitter, Facebook & Instagram across
Licensing Expo + License Global

* Mention in any press releases distributed as part of Licensing Expo Virtual.

* Priority inclusion in Licensing Expo Virtual media day

» Opportunity to provide quote for any press releases specifically written to promote
Licensing University @ Licensing Expo Virtual

DURING EVENT DELIVERABLES:

» Featured exhibitor profile within exhibitor directory and matchmaking search

* Matchmaking concierge service

+ 30 second pre-roll advert to be played prior to all Licensing University on-demand
sessions. Advert to be shown during entire on-demand period pre, during and post
show (14 weeks).

+ Static banner adverts (3 x display adverts; leaderboard & 2 x rectangles) on display for
all Licensing University on-demand sessions




SUSTAINABILITY SPONSOR

FESTIVAL or
LICENSING

6 - 29 OCTOBER 2020

T \\ LICENSING
LIGENSING )\ i7eauaTional

My Event Plan Day 1 Day 2 Day 3

@808 2 Not avadabie
© Wed 7 0ct 2020
© T 0d 2020 Not avadabie
© Wed 14 0ct 2000
© Thu 15 0ct 2020
© Tue 20 Oct 2020 Not avadable

© Wed 21 Oct 2020
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Recommended
Sessions

>>'/ LICENSING
\ INTERNATIONAL

HOURS ON-DEMAND
SESSION

LIVE KEYNOTE

Tunes & Trvial Pursuit What You Need to Know to Do The Future of Brand Licensing

Business In Japan

Leersang emaionad

www.licensingexpo.com

PRE-EVENT DELIVERABLES:

* Logo in footer of all Licensing Expo Virtual attendee emails. Listed as Platinum
Sponsor

* Logoin Licensing Expo Virtual print adverts Listed as Platinum Sponsor

* Logo and 50-word profile on Licensing Expo Virtual website sponsor page. Listed as
Platinum Sponsor

* 1Ixinterview conducted by License Global editor and hosted on licenseglobal.com

* 2 xsocial media. Social media posts to be on Twitter, Facebook & Instagram across
Licensing Expo + License Global

* Mention in any press releases distributed as part of Licensing Expo Virtual.

* Priority inclusion in Licensing Expo Virtual media day

* Opportunity to provide quote for any press releases specifically written to promote

sustainability as part of Licensing Expo Virtual
DURING EVENT DELIVERABLES:

» Featured exhibitor profile within exhibitor directory and matchmaking search

* Matchmaking concierge service

+ Opportunity to provide one panelist to take part in on-demand education session on
sustainability + licensing as part of Licensing Expo Virtual content programme

* Opportunity to provide 1 x sustainability expert to help run 121 sustainability clinics*

*Sustainability clinics are 121 appts for exhibitors or attendees to gain specific advice on
how to approach sustainability within their business. They can be booked through the
online meetings portal. Sustainability experts must volunteer a minimum of 2 hours (4 x
30 minute clinics) or a maximum of 6 hours (12 x 30 minute clinics) to hold clinics.
Experts cannot choose who they advise and they can split time across each event day
or during one day only




License This! is a competition aimed at unlicensed
brands and properties helping them to secure new
deals and extend their brands into the global licensing
industry. It is open to any artwork, brand or character
that has no merchandising deals already in place or
pending.

The competition is made up of three different
categories:

« Character & Animation
« Brand & Design
« Inventions / Product Innovations

The Character & Animation and Brand & Design
categories are both aimed at unlicensed brands and
properties looking to use the platform to secure a
licensing deal or agency representation. The applicants
are usually illustrator/publishing/animation focused.

The Inventions / Product Innovations category is
about tangible product inventions (that are patented or
patent-pending) or innovative product designs that
would benefit from licensing, either through in-bound

to a manufacturer (i.e. a wearables item that is licensed

PR BRERR A8 urer from the inventor).

SPONSOR LICENSE THIS! COMPETITION @ LICENSING EXPO VIRTUAL - $11,000

PRE-EVENT DELIVERABLES:

Logo in footer of all Licensing Expo Virtual License This! emails. Listed as Platinum
Sponsor of the competition.

Logo and 50-word profile on Licensing Expo Virtual License This! website sponsor
page. Listed as Platinum Sponsor.

Ix interview conducted by License Global editor and hosted on licenseglobal.com.

2 x social media posts. Social media posts to be on Twitter, Facebook & Instagram
across Licensing Expo + License Global

Mention in any press releases written to promote Licensing Expo Virtual License This!
Opportunity to provide quote for any press releases written to promote Licensing
Expo Virtual License This!

Priority inclusion in media day

1x judge from sponsoring company included in Licensing Expo Virtual License This!
judging panel. Judge to take part in virtual shortlisting process at date TBD

DURING EVENT DELIVERABLES:

* 1xjudge from sponsoring company to take part in live judging panel during
Licensing Expo Virtual License This! (24-26 August 2021, Virtual)
Opportunity to provide mentorship to the winner (s) for one year
Opportunity to provide quote for any press releases written to promote winners of
Licensing Expo Virtual License This!
Mention in any press releases written to promote winners of Licensing Expo Virtual
License This!

Sponsorship is also open for Brand Licensing Europe’s License This! Competition. If
you're interested in sponsoring BLE’s competition or both competitions, please contact
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OPPORTUNITIES




PREVIEW VIDEOS

PREVIEW YOUR BRAND & IPs PRIOR TO LICENSING

Previews videos are 30 second advertising slots offering additional brand visibility EXPO VIRTUAL
to participating exhibitors.

$500 per 30 second video

Forming an integral part of the Licensing Expo Virtual
attendee acquisition campaign, preview videos will be
displayed in the following locations:

« Event website preview section - from 8 weeks prior
to the event

« Event virtual platform preview section - once
registered for the event, attendees will be given access
to the platform 6 weeks prior and can view all preview
videos in the dedicated preview area

« Licensing Expo social media - preview videos will be
posted on Licensing Expo social media channels daily
throughout the lead-up to the event from 5 weeks
prior

Videos must be supplied as MP4 or .mov files.

There is a maximum of 30 slots available and social media
posts will be operated on a first come first serve basis.

Exhibitors can book up to 3 preview videos

www.licensingexpo.com




NEW DIGITAL BRAND ROADSHOWS - VIDEO SHOWCASES HIGHLIGHTING COMPELLING BRAND IPs LINKED VIA A COMMON THEME - $1350 PER
DIGITAL BRAND ROADSHOWS - DAILY LIVE

WHAT’S INCLUDED?

BROADCASTS

Part of Licensing Expo Virtual's content programme will be six, 40-minute Digital Brand The Digital Brand Roadshows will be accessible to all event
Roadshows broadcast LIVE. Digital Brand Roadshows will take place daily at Tlam PST attendees and exhibitors — although bespoke invites and

and 3pm PST. (Please note the first showcase on August 24 takes place at 12pm due to the Licensing hospitality will be sent to a selection of key licensees and
International Excellence Awards) retailers.

The Digital Brand Roadshows aim to highlight compelling brand IP through an exciting For each video, please supply: background information on the
collection of 90 second exhibitor videos linked via a common theme. Participation is open content supplied: IPs or properties referenced; relevance to the
to all exhibitors and can highlight any* aspect of their portfolio that serves their own theme; target audience; why this is particularly exciting or
objecthps{eriggrsing Expo Virtual. Thi%ﬂgwé[?gf launches, new contggtAglepgesran compelling to a licensee/retailer audience etc.

upcqing al rﬁl‘ﬁ»‘:vcasmg an entire licersing partfalio, TV/fI|r‘n/anII"ﬂatﬁl_'l.|(|ZO4"6%% PT

tr?HeLs—p;edéE—@age, ¢ ry or a mixture - only stipulation-isto-femath—— Our License Global editors will use this background information
rele

to compose the voiceover narrative accompanying the entire
roadshow as well as specific introductions for each 90 second
Heritage =1ale The live video and curate a logical order and grouping of all videos. The

nostalgia experience purpose of the voiceover content will be to educate‘the viewing

audience about the content of each video and provide an

overarching storytelling narrative linking together each video
within the overall theme. They will also provide broader colour
24 AUGUST 25 AUGUST 26 AUGUST and context around the theme such as growth statistics,

3-3.40pm PT 3-3.40pm PT 3-3.40pm PT importance to the licensing industry etc.

Collaboration
s and
partnerships

It will be clear to the viewing audience which exhibitor has

New Licensing supplied each video.

exhibitors to around the
the event world

Animation &

anime Please note videos must be supplied as MP4 or .mov files and
must be supplied by July 31st, 2021 to guarantee inclusion.
Exhibitors can purchase video slots in all six showcases - a

www.licensingexpo.com




NEW DIGITAL BRAND ROADSHOWS - VIDEO SHOWCASES HIGHLIGHTING COMPELLING BRAND IPs LINKED VIA A COMMON THEME - $1350 PER

COLLABORATIONS
AND PARTNERSHIPS

Unexpected brand collaborations and partnerships are
instrumental in building buzz and conversation at
market, offering a “surprise and delight” for customers.
This Digital Brand Roadshow will highlight those
collaborations and partnerships that are activating at
market and driving brand awareness for both parties.

Collaborations can be defined as the joining together of
two or more differing brand owners to create a co-
developed product. Eligible companies include existing
LEV licensor exhibitors, as well as agents.

NEW EXHIBITORS
TO THE EVENT

This Digital Brand Roadshow will highlight all of the
new at Licensing Expo Virtual. From new exhibitors to
exhibitor's new brands, IP and initiatives, find all that is
brand-new in one convenient place!

This Roadshow is applicable to all new exhibitors, as
well as existing exhibitors that are debuting brand-new
(not showcased before at an event) IP or product
launches. This showcase is intended to drive brand
discoverability. Eligible companies include brand
licensors, licensee, agent or service providers.

www.licensingexpo.com

HERITAGE AND
NOSTALGIA

Everyone loves a good retro property, and the heritage
and nostalgia category will look at those brands we
have all loved from years past, as well as those
institutions that form the basis of our collective
cultures.

Heritage brands are defined as those in a non-profit or
museum category; while nostalgia can be defined as
any IP that leans on past-generational content or
properties. Eligible companies include brand licensors,
licensee or agent.

LICENSING
AROUND THE

Licensing Expo is the global marketplace for brands
and IP to come together and showcase all that is on
offer. The Licensing Around the World Digital Brand
Roadshow will highlight the most compelling IP from
the world's leading markets including the U.K., Europe,
Latin America, Asia and more.

Exhibitors and properties eligible should defined as
global in nature, having programs that are facilitated in
at least two global markets. Eligible companies include
brand licensors, licensee or agent.

THE LIVE
EXPERIENCE

How are your brands activating in-person or via
location-based experiences? This Digital Brand
Roadshow will shine a bright light on how brands are
bringing fans together through innovative and
compelling experiences and live events.

Live events can be tours, museum experiences, retail
activation, theme parks, venue-specific exhibitions, etc.
Eligible companies include brand licensors, licensee or
agent.

ANIMATION AND
ANIME

Animation and anime IS a global phenomenon,
bringing exciting entertainment IP to the forefront and
bringing all demographics together across its global
properties. In this Digital Brand Roadshow, find some of
the hottest animation and anime brands, as well as
those that will surely be hot at retail in 2022 and
beyond.

Animation and anime is defined as an entertainment

category and can include children’s, adult or family
properties. Eligible companies include brand licensors,
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SEARCH CATEGORY ADVERTS - WITHIN ONLINE MEETINGS AREA - $1000 PER ADVERT

= Rafin rsults
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<>
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www.licensingexpo.com
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SEARCH CATEGORY ADVERTS

Sponsored search categories in the form of adverts that appear following
category searches carried out within the online meetings section. Each
advert contains embedded web links to in-platform virtual booths for
additional meeting opportunities. A maximum of three adverts are shown
per search category and rotate at random for optimal visibility. One out of
the three adverts per category will be taken by the overall matchmaking
sponsor. The adverts will appear in the first two rows of results on desktop
and the first eight rows of results on mobile.

Search categories include:

1. Characters/Animation

2. TV/Film/Video /Streaming

3. Video Games / eSports / Mobile Apps
4. Corporate Brands

5. Fashion Brands/ Private Label
6. Collegiate / Universities

7. Food & Beverage / FMCG

8. Heritage / Charity / Non-profit
9. Sports

10. Automotive

11. Celebrity / Influencer

12. Publishing

13. Music

14. Art, Design & Images

15. Travel & Leisure



FOOTER ADVERTS - WITHIN VIRTUAL PLATFORM - $650 PER ADVERT

GlobalExpo °Lo};m © ™ 1006 1230 SE > O FrionMogan =
Meetings :

FOOTER ADVERTS

& (3

: Bt By Webiars  Scnsios Opportunity for brands to be displayed at the footer of

Ad Space Ad Space Ad Space

www.licensingexpo.com

most pages throughout the virtual platform to create
brand awareness and new meeting opportunities.

4 slots available - first come first serve basis
File type — PNG, JPEG, PDF

Maximum height — 400 pixels

Suggested ratio (w/h): 2:1




EVENT WEBSITE ADVERTISING

LICENSING MARKET
HAS IN STORE FOR YOU

sce v asws Larcestl|LX A0l DISPLAY ADVERTISING ON LICENSINGEXPO.COM

LICENSING BooKA | REGisTER Secure banner advertising on www.licensingexpo.com during the

EXPO @ Mandalay Bay Convention Center EXHIBIT  ATTEND  LEARN  ABOUT STAND | INTEREST . . .
highest traffic months leading up to the show..

LASVEGAS

Available ad placements - bookable per month:

THE WORLD'S LARGEST LICENSING TRADE SHOW Top Leaderboard - 728x90 (desktop) & 320x50
(mobile) https://das.informamarkets.com/ad-
specs/license/leaderboard.php

Second Leaderboard - 728x90 & 320x50
(mobile) https://das.informamarkets.com/ad-

specs/license/leaderboard.php

Floor Ad - 1200x90 https://das.informamarkets.com/ad-

&R © specs/license/floor.php
m THE REPLACEMENT FOR PowerCore” CP Filter Pack*

You can purchase ads in May, June, July & August

LICENSING
EXPO 2021

www.licensingexpo.com | +1 (310) 857-7595 | sales@licensingexpo.com
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http://www.licensingexpo.com/
https://das.informamarkets.com/ad-specs/license/leaderboard.php
https://das.informamarkets.com/ad-specs/license/leaderboard.php
https://das.informamarkets.com/ad-specs/license/floor.php

