LE 2019 OVERVIEW
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Owner/Property Owner

100+ COUNTRIES

Represented by registered attendees
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TOP 10 COUNTRIES:
United States
United Kingdom
Canada

China

Mexico

Brazil

Japan

Australia
Republic of Korea
Germany

“Being at the show allows us to connect with people from all over the world. There’s always something to learn from both
licensees and licensors, connect with different industries, and see where the trends are going. Licensing Expo helps me get
the right contacts and actually meet people that make the deals.” Attendee Testimonial — Daniel Thomas, Rocking
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VISITOR SAMPLE (LE19)

ACCUTIME WATCH CORP.
ALDI
AMAZON.COM

AMERICAN EAGLE OUTFITTERS

ARMY AIRFORCE EXCHANGE
BARNES & NOBLE
BED BATH & BEYOND
BENTEX GROUP
DREAMTEX
FANDANGO
FERRERO
FOOTLOCKER
FOREVER 21
FUN.COM
GAMESTOP

GAP INC

H3 SPORTGEAR
HAPPY SOCKS
HEWLETT PACKARD
HOT TOPIC

HUDSON BAY COMPANY
JO-ANN STORES
JOHNSON & JOHNSON
JOURNEYS GROUP

JUST FUNKY

KOHL’S

LENS.COM

LIDL

LOWES

MACY’S

MAD ENGINE

MARSHALL RETAIL GROUP
MCDONALD’S

MEIER

MELLO SMELLO

MINISO CORPORATION
MZ BERGER AND COMPANY
NEFF HEADWEAR

NESTLE

NEW ERA CAP

NEWELL BRANDS
NORDSTROM
OLD NAVY

ORIENTAL TRADING COMPANY

PACSUN

PAMPERED CHEF
PARTY CITY

PETCO

PEZ CANDY
POLAROID

ROSS STORES
SAINSBURY’S
SAKAR INTERNATIONAL
SAKS FIFTH AVENUE
SG COMPANIES
SILVER BUFFALO
SIMON & SCHUSTER
SKULL CANDY
SUPREME

TARGET
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TESCO
THERMOS
THINKGEEK
TIX

TOPPS EUROPE

TOTAL WINE & MORE

TOYS'R’US
TREVCO
UNIQLO
UPPER DECK
VANS

VTECH
WALGREENS
WALMART
WENDY’S

WICKED COOL TOYS

WOWWEE
ZAK DESIGNS
ZAPPOS
ZULILY.COM
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AU DI E N CE I NTE REST (LE1 9) Visitor area of interest

.. . Charactersiand Entertainment ... 9%
What our visitors license/ TOYS & GAMES.. v reeseseesses s semesesrs e sssessss s 7%

manufacture (product categories) ARIMBLON s 3790

ATV Qb1 O 750575 ve3veesm e o A T A e S T 20% Fashlon & Apparel SO TP TR PPR RPN X
RO EEE S OB e o s s A AR 20% Video Games & Apps P—
Apparel/FOotWear/ACCESSONIS. ... 17% AL &I B eSIgN s R s e 9 0%
TV/Video/Film/DVD/Streaming Media.......ccccccoevreevicrricennn... 15% Sports... St s s M e S e s s el LD B OF)
AT 8 DS TGN csivissvuvvsrvvssastsssesssesss s sasesn ooy s oo e ST S SR s esTsaes 14% TV/Broadcast/Streammg L e e L L e AU R0 696
Children/Baby ProdUctS i mmwmmmmmnmnmmmananmivmsmn 14% Mu5|024%
Video Gamesk: rrmmammnersenner e 14.96 Gl Dy s s e B R e et S B RS 1%
Gifts &NoVelties e rmmrrrrmeere e 13% CorporateBrandy. it bmdiiniiiisaaine20%
PublishifG:emsrrmrmeessmeaesemresmeensesn e 13% Technology ... e 17%
E00d)/ BeVenades s s s e e 12% Publishing... PO SRR e o e e i SO0
Stationery/Paper GOOdS.......u s % Digital Medla Influencers FPER wrons SIS S R e ST |
Consumer Electronics/Software/Hardware..........cccccovcurunenn. 10% Food & Beverage17%
Health & Beauty ... Health & BeautV s ummsmnnmamass s asasnn 14%
Sporting Goods/Outdoor Housewares & HOmME DECOT ..o 189
Housewares/Home Furnishings/Décor ..... Theme Parks & LIVE BYeRts...coummsmnmnsmsmmiin 129
MODIIE/INLEINEL ... s s ssassasss I )T o S ——. .
Promotions/INCENtIVES......ovvveiiresviissss s Agent... R R R T T R R e D1 20
SENOOISUPPIIES i i T S i e b b S s Travel & Lelsure L N%
Textile & ‘Trim ............................................................................................... Colleges/Unlversmes 9%
AL O OUIVE it i i e e T T B e R Trade Show ... e 8%
Pgt RO S . e e Nt Proﬁt/Assoaahons/Govemment 8%
Private Label .t Related Serv1ces4%

Comparatively, Festival of Licensing saw a large increase in the following product Comparatively, Festival of Licensing saw increased interest growth in the following
categories: Housewares /Home Furnishing/ Décor & School supplies categories: Fashion, Corporate Brands, Video Games & Apps & Food & Beverage
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